AUTHENTIC

ARTIST MANAGEMENT

ETIQUETTE EXPERT

“FOUNDER OF SWANN SCHOOL OF PROTOCOL?~”

|E£¢’/w St/ I

REPRESENTED BY

AUTHENTIC

ARTIST MANAGEMENT

BOOK SWANN



~— AUTHENTIC

N ARTIST MANAGEMENT

relevant and real, In a world so full of noise it's hard to find
\ /‘ \ a message that is impactful enough to inspire people to
/ ~ think differently. We believe relevant content has truly AUTHENTIC
~ / \ come up short in the last 15 years. Multi-media platforms ARTIST MANAGEMENT
/ have allowed anyone with a mic and camera the ability to
. /_f \ influence our teens, colleagues and organization.
/ \
. “/”' Our clients are always,

= IMPACTFUL

/

7 RELEVANT & REAL

We believe event organizers are seeking to hire speakers
who have authentic messages that resonates with their
audience and invokes change in the subconscious. Our
goal is to help facilitate this process. We are truly
passionate about showcasing speakers who are committed
to making a difference and are skilled at moving an
audience. Our clients choose us because they are
committed to bring in speakers that have the courage and
ability to say what the audience needs to hear. They are
looking fir speakers, artist and experts who's message is
part of their lifestyle not just a “hot topic”. Simply put they
walk and live their talk. If this sounds like what your looking
fir then your at the right place.

Authentic is a speakers agency that provides a platform for
\ ‘ \ you to find speakers who are the real thing...impactful,
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DENISE BENZ | 760-453-2110 |
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INVEST IN
PEOPLE AND
YOUR

WILL ALWAYS

REAP
DIVIDENDS

Networking for Success

Let Crazy Be Crazy: How to Interact with
Difficult Personalities in a Business Setting
Mastering Etiquette Essentials for a

Professional Workplace
FOUNDER OF SWANN SCHOOL OF PROTOCOL

Social Media Manners- How to Engage in SPEAKER. AUTHQR AND COACH

Proper Online Ethics

Dining Etiquette and beyond: How to
Conduct Business Over the Table with Style
and Grace

International Protocol - Learn Cultural
Traditions, Expectations, and Practical Tips on
Cross-cultural Communication
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Since 2005 Elaine has appeared on countless

television news programs where she has shared her
advice on a variety of lifestyle and etiquette topics.

NBC

méredith TODAY

viera,

Mz

) @ ‘ Broadcasting

AUTHENTIC ﬁ%@

LIVE
DENISE@AUTHENT

BOOK SWANN.COM




EXQUISITEWEDDINGS

4 )
.-’»‘
love ) )
Lo Ud

50 0‘”3000*
: = |

THE BEST NEW PROTEIN SHAKE FOR MEN? SI7/&257 s e

-
LET A CELEB
L DRESS YOU

BEST CBMPANIES

" s
!v-

-

Eat Them and L ose

!

13

of
llfj
exyl

4.

LovEYBUY
?




25 POWERFUL TIPS

TO BOOST YOUR POWER OF POLITE

SMartanc 1 1dVICE O
everyday situation:s
GET ADVICE

SWANN.COM



Top Institutions,

Companies and Brands trust Elaine Swann to
educate their teams on the art of modern
manners. In today’s business society business
etiquette training and seminars help separate you
from the rest!

Contact Authentic Artist Management
Denise Benz at 760-453-2110

GIM

PeG

GoDaddy

Booking.com

Bankof America.

“I cannot thank you enough for all that you did to make tonight a HUGE success! The event was

incredible thanks to you, Ms. Swann...You were incredibly informative, fun, and energetic throughout...”
-Julie S. (Wharton School of Business

@ Wharton Stanford University SAN DIEGO STATE

UNIVERSITY

UNIVERSITY of PENNSYLVANIA



IS IT OKAY TO KISS
YOUR KIDS ON THE LIPS?
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Watch me LIVE
FRI DEC 29 on
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WATCH ME ON LIVE NBC
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The Etiquette Lady
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GET TO KNOW

Nicknamed "The Etiquette Lady,”
Elaine shares practical tips from
a contemporary perspective,
presenting workshops, seminars
and one-on-one sessions with

private clients.

LAINESWANN.C
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ELAINE SWANN
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With social kisses your lips
should not touch anyone's
face. Appropriate kisses are
cheek to cheek or air-to-air.
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ELAINE IN THE NEWS
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